UNIVERSITY OF

SURREY

Sustainabllity in Universities
shifting values, changing practices

Tim Jackson
Director, RESOLVE, University of Surrey

4t September 2008



What Is Sustainability?



Changing the Light Bulb

‘It's a no brainer’

Technologies:

Incandescent, fluorescent, CFL, LED,
halogen etc

Issues:

Changing fittings

Changing the programme of works
Changing purchasing behaviour
Changing habits

Changing tastes and fashions



Living La Vida Lo-Carb

* energy efficient lights

e insulation

e turning down the thermostat
e green procurement

e re-using and recycling

e transport plans

e driving less

e cycling and walking more...

« from changing the way we
work to keeping out the drafts..



Living La Vida Loca

Keeping out the giraffes...

balancing the books
managing the estate
attracting students

competing for status (and
funding)

delivering good RAE results
hungry for experience

pursuing dreams and aspirations
searching for truth and meaning

helping to ‘create the [scientific]
world and find a creditable place
in it’
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Aims of RESOLVE

The overall aim of RESOLVE is to
develop a robust understanding of
the links between lifestyle, societal
values and the environment.

RESOLVE will work to provide
robust, evidence-based advice to
policy-makers in the UK and
elsewhere who are seeking to
understand and to influence the
behaviours and practices of ‘energy
consumers’.



Lifestyle, Values and Wellbeing

Natural born shoppers

Studying the relationship
between lifestyles, values and
wellbeing among young people
(16-25)

e exposed to materialistic
ethos

* nundated with consumer
goods

e disconnected from nature

BTCV conservation volunteers



Lifestyle, Values and Wellbeing

Significant correlations between values and leisure activities

Affinity with | Environmental | Materialism | Generosity
nature awareness
TV -.39 -.31 -.29
Volunteering 29 -.35
Reading 37 29
Computer -.32 -.22 .35 -.37
games

Source: Gatersleben et al 2008



The Value — Action Gap
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The Value — Action Gap
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Vanguard of Change

Getting beyond mixed messages

‘sustainable lifestylers’ (Evans
et al 2008)

voluntary simplifiers (Shaw and
Newholm 2002)

ethical consumers (Bedford
2007)

fair trade (Shaw et al 2000)
religious groups (Darley and
Batson 1973; Pepper et al 2007)
spiritual groups (Armstrong

and Jackson 2007)









* Remove barriers
* Give information
* Provide facilities
* Provide viable alternatives

» Educate/ train/ provide skills

* Provide capacity

Enable

» Community action

» Expenditure - grants + Co-production

Catalyse
is the package enough to
break a habit and kick start

change?

* Deliberative fora

En gage - Personal contacts/

enthusiasts

* Reward schemes

- Recognition/social  ENCoOUrage
pressure — leagues

tables o« Communication

campaigns/opinion
formers

* Penalties, fines &
enforcement action

* Use networks

Changing Exemplify

* Leading by example

B e h aVI O u rS * Achieving consistency



Sustainability Challenges for Universities

Living well — within limits

Complexity
Interdisciplinarity
Shifting values
Changing structures
Consistent signals

Sustainability itself as a process
of learning

Universities as communities of
learning — a dual responsibility






